
MI LATAM | MARKET INTELLIGENCE

Board games · Colombia | 16 October 2026 | 1

MI LATAM

Board games in Colombia
Free summary · Edition 1.0

Free summary
The study compares five physical-game routes and extensions into design, educational and corporate projects, access, 
events and resale. It separates capital, scope, rights and conditions that affect selection. It neither estimates a national 
market nor promises profitability.

Three useful decisions
Aleko publishes alternative access routes; the tool avoids requiring both and keeps applicable prices pending. [C02]

Naser’s lower scheduled unit rate can require more cash. Subtotals remain conditional rather than confirmed quotations. 
[C10]

At Sin Censura, average consumption sets a time and discount band. The model tests boundaries without inferring 
utilisation or profit. [C15]

What the full edition contains
13 applications, 5 figures, source register and tested offline tool. Selective supply evidence without independent study-
buyer validation. Individual ES/EN licence by VXOG SpA.

Sources for the findings
[C02] https://aleko.com.co/pages/mayoristas-m

[C10] https://naserpublicidad.org/producto/naipes/

[C15] https://sincensurafood.com/ludoteca/
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